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STYLISH & CONTEMPORARY 
PREMIER ROOMS

Novotel Melbourne on Collins introduces a new range of stylish,
contemporary accommodation rooms including 63 Premier Rooms
and two luxurious Premier Spa Suites. Now you can upgrade to an
exclusive Premier Room for just $30*. Includes high speed internet
access, local telephone calls, bottled water and use of in room
espresso machine.

Please call 03 9667 5800 for reservations or email H1587@accor.com

270 Collins Street, Melbourne
www.novotelmelbourne.com.au

Designed for natural  l iv ing

* Subject to availability at time of reservation. Valid until 31 December 2011.

UPGRADE FROM

INCLUDES INTERNET

$30*
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Hotels&functions ADVERTISING FEATURE

The Yarra River is a great back-
drop for Hilton Melbourne South 
Wharf to hold all types of busi-
ness or private functions and the 
hotel has taken full advantage 
of this through its Riverfront 
Terrace and private spaces that 
are ideal for Christmas parties. 
Sotano Live! is the hotel’s latest 
development to attract func-
tion-goers. Designed for larger 
groups, guests have the oppor-
tunity to get close and personal 
with Hilton Melbourne South 
Wharf’s team of professional 
chefs, sommeliers and mixolo-
gists — all at different tasting 
stations. 
Overseen by executive chef 
Philippe Perry, at each point one 
of the hotel’s team cooks, intro-
duces and serves a variety of 
culinary delights such as paella, 
grilled meats, seafood, Spanish 
tapas, cheese and charcuterie 
selections to function guests. 
Costing $95 per person, it is a 
two-hour menu and guests con-
stantly engage with staff as they 
create, prepare and serve these 
sumptuous delights. 

This entire event is held within 
the Barcelona-style Sotano Wine 
+ Tapas restaurant, rapidly gain-
ing a deserved reputation for its 
reflection of Spanish food and 
lifestyle. 
Sotano blends the best of tra-
ditional north-eastern Spain 
with Australian flair to create a 
unique and spectacular experi-
ence — complete with show-stop-
ping wine cellar and an imposing 
4.4-metre charcuterie tower. 
Conscious of the restaurant’s 
popularity, the hotel has also  
introduced, for $85 per head, a 
Spanish tapas master class also 
run by Philippe Perry.  Here, 
groups of up to 20 are taken 
through a cheese and charcute-
rie tasting (cava tasting is an 
optional upgrade for $25 per 
person) and then guided by 
the executive chef through the 

rigours of cooking up to three 
tapas dishes. At the end of the 
class, group members are able to 
savour their culinary creations in 
the comfort of Nuevo37, Hilton 
South Wharf’s other trademark 
restaurant that can seat up to 
120 guests for al-fresco dining.
Another novel function idea is 
the Spain v Australia: charcute-
rie, cheese and wine showdown 
— at $125 per person. 
Once again hosted by Philippe 
Perry and the hotel’s head som-
melier, up to 20 people at any 
one time can experience this 
culinary showdown between 

Spain and Australia. The event 
pits Spanish wine against 
Australian varieties, along with 
cheeses and cured meats from 
the two countries to see who 
comes out on top.
With Melbourne’s night city 
skyline as the perfect vista, the 
outdoor Riverfront Terrace is 
the ideal setting for any balmy 
evening Christmas function that 
corporate businesses might wish 
to plan. A barbecue mecca, it can 
be reached from the Executive 
Lounge and to all intents and 
purposes appears to be floating 
on water. Guests, who might be 

there for an informal meeting, 
are treated to lavish spreads by 
the efficient and friendly hotel 
staff. 
More intimate gatherings can be 
held on the Terrace Bar (which 
handles up to 15 guests) or the 
Charcuterie Bar that takes 40 
seated or 80 standing for cock-
tails. 
Sotano itself is available as a full 
venue for up to 500 guests to 
cater for larger functions, while 
— with the two-bar configuration 
either side of the wine gantry 
— a half-bar hire for up to 200 
guests is another viable option. 

HILTON SOUTH WHARF/
HILTON ON THE PARK
Phone 1300 445 866
www.hiltonmelbourne.com.au

Richard Brewster reports on Melbourne’s finest 
business travel and corporate function venues

A tasteful and 
tasty alternative


